
Mark John Hiemstra
Clear, Concise Content



Website Copy

My client had a specific need: a website that 
would speak to people who were already 
familiar with the company, and needed a little 
more information to make an informed 
decision.  

I developed the copy for the entire site and 
worked closely with the client on design and 
layout to ensure the most important 
messages were reaching their target 
audience.

Link to Site »

https://sevensquaremedia.com/


Case Study
My client had been working with several 
high-profile businesses, and wanted to 
showcase the work they’d done. 

I interviewed two people from the business in 
question, and used the interview to create a 
case study that unveiled: 

● The problem the business faced 
● How my client helped 
● The end result of the collaboration

Link to Case Study »

https://www.haivision.com/case-studies/riot-games/


Long-Form Blog 
Post
How do you promote an ebook on 
Attention-Driven Design? 

I used my record collection to help break 
down the 23 principles laid out in the ebook 
— visual cues that help guide people 
towards the ultimate goal of conversion.

This is a unique post that was shared widely 
and drove a lot of traffic to the ebook.

Link to Post »

https://unbounce.com/design/attention-driven-design-illustrated-by-records/


Video creation 
and voice over
When Atlassian purchased Mindville, they 
needed a way to let their current customers 
know about the functionality of 
Insight—Mindvillle’s flagship app. 

I built the basics for this video in Keynote, then 
recorded the voiceover using Camtasia. The 
3-minute video explores the features and 
benefits of using Insight with Jira. 

Link to Video »
  

http://www.markjohnhiemstra.com/wp-content/uploads/2023/05/yt1s.com-3-min-insight-overview_1080p.mp4


Landing Page 
Copy & Design
I wrote the copy for this ad (and several 
others to accommodate keyword bidding) 
and designed the landing page. I also did the 
art direction and copy for the ensuing 
download on the page. 

 



Trade Show 
Collateral
My client was looking for a way to stand out 
at a trade show in Seattle. 

Working with a designer, we came up with 
this concept for a bag insert that was handed 
out to all attendees, and then designed and 
ordered branded umbrellas for the booth. 

(P.S. It rained)

Link to PDF Download »
   

https://media.clippings.me/cuttingpdfs/810336/3d17df5193f66fe938dd487ecc08a900.pdf?


SEO Project
In an effort to improve the search engine reach 
of this company, I planned and managed the 
production of this glossary of technical terms 
related to their industry. 

While glossaries of this type were already in 
existence, I believed that with better design, 
more relevant copy, and videos to increase time 
on page, we would be able to increase our 
search engine rankings. 

I worked with a copywriter and edited for clarity 
and accuracy. The videos were not scripted. I 
asked questions of each of the presenters and 
we shot until we got the best answers for these 
unique videos. 

Link to Page »

https://www.haivision.com/resources/streaming-video-definitions/backhaul/


Magazine Ad 
Concept & Copy
I started with a concept I developed based 
on copy I had written for this brand 
awareness ad. 

Once done, I directed the creative team to 
come up with this result — a kind of 
retro-inspired ad intended to be eye-catching 
and informative. 

It was featured in a widely read magazine in 
the sports broadcast industry — a key target 
demographic of the client. 

PDF Download »

http://www.fullstackcopy.com/wp-content/uploads/2021/04/Haivision_SVGearbook_AD-1.pdf


Video Script
The job was simple: provide prospects with 
everything they need to know about a new — 
and rather complicated — product within two 
minutes.  

This script begins by presenting the problem 
in full before exposing the solution.

Link to Video »
 

https://acquisio.wistia.com/medias/a4extjwbed


Data-Driven Blog 
Post
When Google removed ads from the right-hand 
sidebar, search engine marketers were 
chomping at the bit to discover new information 
on ad performance and spend. 

In this post, I used data extracted from the 
company's access to data and showed the 
results.

This one was widely shared, got a ton of traffic, 
and created a nice little bit of controversy in the 
comments section.

Link to Post »
  

https://www.acquisio.com/blog/innovation/google-top-4-right-side-ads-analysis-and-statistics/


Instructional Blog 
Post
In order to help consumers understand the 
need for asset management, I wrote this post 
to give them an understanding of the 
process, and how to apply it to their 
situation. 

The post includes five crucial aspects of 
asset management, along with real-life 
examples to help them understand how it 
works, and the benefits of instituting these 
measures. 

Link to Post »
 

https://www.atlassian.com/blog/it-teams/5-things-to-know-about-managing-assets-with-jira-service-management


Podcast Guest

When Unbounce’s Call to Action podcast 
needed new content, they looked at recent blog 
posts to find something of value for their 
audience. 

In this podcast, I expand on the ideas 
presented in my blog post, “Do These Landing 
Page Design Trends Help or Hurt Conversions?” 

This gave us the opportunity to repurpose 
content and continue to inform and educate our 
subscriber base. 

Listen Here »
  

https://unbounce.com/design/landing-page-design-trends-help-or-hurt-conversions/
https://unbounce.com/design/landing-page-design-trends-help-or-hurt-conversions/
https://www.stitcher.com/show/call-to-action/episode/landing-page-design-trends-you-should-swipe-left-38148097


Website Copy
As Director of Marketing, I worked 
hand-in-hand with the President of Third 
Wunder to refresh the copy and design of our 
website. 

We spent time researching our audience, 
compiled our findings and created personas 
that we could target directly through the 
copy and new design. 

The result is a great example of collaboration 
between copy, development, and design to 
target a specific audience and their needs. 

Link to Website »

https://www.thirdwunder.com/


What People Say About MJ's Copy

Mark John consistently 
provided high-quality, 
intelligent and clever 
content that always kept me 
looking forward to reading 
his work. 

His ability to turn around 
briefs quickly and 
efficiently was an 
impressive feat, but it was 
his deft command of the 
English language that I 
admire most.

Mark John is an excellent 
writer with a strong sense 
of how to craft a narrative 
based on client needs and 
company perspectives. 

He's independent, 
organized and focused on 
making the best product 
possible. His feedback is 
very helpful to junior writers 
and he often has strong 
ideas about improving web 
properties. 

I have worked in the 
software industry for the last 
15 years and Mark John is 
by far the best content 
writer I have had the 
pleasure to work with. 

His passion for what he 
writes is infectious and 
made me better at my job. 
MJ is a definite asset to any 
company he works with.


